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Tribute to the 45th Anniversary of the Establishment of the Shenzhen Special Economic Zone
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~ Brands Going Global, New Quality Breakthrough
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— Collaborating with Global Brands to Tap into Trillion-yuan Opportunities
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Brands Going Global, New Quality Breakthrough @ 2

A brand epitomizes the competitive edge of both enterprises and nations. It acts as the engine of economic
growth, the essence of corporate culture, and directs vital advances in both supply and demand structures. An
aggregation of strong brands not only raises international visibility but also offers China new avenues and stages
to harness domestic demand potential and expand international trade.

Adhering to General Secretary Xi Jinping's directives on transitioning from "Made in China" to "Created in
China", from "Chinese Speed" to "Chinese Quality", and from "Chinese Products” to "Chinese Brands", we are
committed to enhancing brand consciousness and strengthening and expanding national brands. This strategy
offers a crucial framework for hastening brand development, maximizing the brand's leadership role, and
fostering high-quality growth through brand development.

Great brands stem from remarkable eras. The CPC Central Committee and the State Council persistently
enhance the strategic planning for brand development. In April 2017, the State Council officially approved the
request from the National Development and Reform Commission to establish "China Brand Day" and decided
to designate May 10 as "China Brand Day" each year, thereby elevating the concept of "brand" to a national
strategic level. Policies such as the Guiding Opinions on Promoting Brand Building in the New Era have been
issued successively. Various regions and departments have made substantial progress in the cultivation,
creation, enhancement, and promotion of brands. Chinese brands are building on past achievements while
pioneering the future.

An aggregation of strong brands not only raises international visibility but also offers China new avenues and
stages to harness domestic demand potential and expand international trade. Although China has emerged as
a major trading nation globally, the low added value of its export products has led to a trade scenario where the
trade surplus remains in China, but the profits accrue to developed countries. This highlights an urgent need to
enhance the brand competitiveness of Chinese enterprises, aggressively develop brand-centric trade, capture
more brand premiums, and increase the export of national brands internationally.

With the robust resources accrued from years of promoting the development of "Shenzhen Top Brand"
and hosting the Shenzhen Brand Week, there is a practical need to create a national, international, and
comprehensive brand trade exhibition aimed at "brands going global". This initiative will be benchmarked
against the China International Fair for Trade in Services (Beijing), China International Import Expo (Shanghai),
Canton Fair, and China International Consumer Products Expo.

We welcome your participation in the 2025 International Brand Products & Industrial Chains Trade Fair!

Organizing Committee of Shenzhen (Greater Bay Area) International Brand
Products & Industrial Chains Trade Fair

March 2025
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"Shenzhen Brand Week" is organized in accordance
with Chinese President Xi Jinping's significant
directive to transition from "Made in China" to
"Created in China", from "Chinese Speed" to

"Chinese Quality", and from "Chinese Products"
to "Chinese Brands". This initiative implements
the strategic plan outlined in the State Council's
Opinions on Leveraging the Pivotal Role of Brands
to Facilitate Structural Upgrading of Supply and
Demand (GBF [2016] No. 44). It also adheres to
the guidance from the key leaders of both the
CPC Shenzhen Municipal Committee and the
Shenzhen Municipal People's Government. The
Federation of Shenzhen Industries (FSZI) has been
conducting activities for 14 consecutive years to
cultivate and evaluate "Shenzhen Top Brand" and

"International Reputable Brands". These efforts
have positioned Shenzhen at the forefront of brand

About the Shenzhen (Greater Bay Area) Brand Week

development nationwide. With the approval of the
Shenzhen Municipal People's Government, FSZI, in
collaboration with the governments of the city's 11
districts (including the management committees of
the new district and the cooperation zone), launched
this series of activities in 2017 aimed at creating
Shenzhen brands with greater contemporary
influence. This initiative has generated significant
social impact. Shenzhen Brand Week has evolved
into a national, international, and comprehensive
brand event.

In line with the central government's directive to
designate Shenzhen as a Pilot Demonstration Zone
for Socialism with Chinese Characteristics and
as a primary engine city within the Guangdong-
Hong Kong-Macao Greater Bay Area, starting in
2024, the event has been renamed to Shenzhen
(Greater Bay Area) Brand Week. According to the
Shenzhen Municipal Government's 2018-approved
Work Plan for Promoting Variety Increase, Quality
Enhancement, and Brand Creation in the Consumer
Goods Industry (SJMXXJSZ [2018] No.13), which
outlines the organization of significant branding
events such as "Shenzhen Brand Week", this

initiative enriches and expands the scope of

activities. Under the coordinated leadership of the
municipal government, Shenzhen Brand Week has
been integrated into the annual national "China
Brand Day" schedule as a unique local feature of
"China Brand Day in Shenzhen". Each Brand Week
encompasses a main event, distinctive themed
activities at district sub-venues, and a series
of special sessions. The event spans 7-10 days,
attracting over one million participants.

Brand Finance, a globally recognized brand value
evaluation consultancy, in collaboration with the
FSZI, has exclusively published the bilingual "China
500" list, significantly enhancing Brand Week's global
influence. As Chinese enterprises progressively
transition from simple "product exports” to "brand
and industrial chain globalization", the Brand
Week has already become a key platform for
widely promoting and executing brand strategy
achievements. It leads Chinese brands onto the
world stage, providing ongoing evidence of the
rising influence of Chinese innovation and brands
worldwide. This process propels Chinese brands
into a new era marked by more comprehensive,
intensive, and competitive brand globalization.
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The 1st Shenzhen Brand Week: April 2017. This was
the first nationwide Brand Week event with the theme
"Brand Leadership - Creating Quality", showcasing
the core role of brands in the competitiveness of
enterprises and even countries.

The 2nd Shenzhen Brand Week: May 2018. This was
the Shenzhen event of China Brand Day 2018, themed
"Focusing on the Belt and Road Initiative - Co-building
City Brands", aiming to promote Shenzhen's well-
known brands through the Belt and Road Initiative and
enhance international economic and trade exchanges.

The 3rd Shenzhen Brand Week: May 2019, In accordance
with the strategic deployment by the CPC Shenzhen
Municipal Committee and the Shenzhen Municipal
Government aimed at "creating Shenzhen brands with
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greater contemporary influence”, following approvals
from the Municipal Government and the National
Development and Reform Commission, the third Brand
Week was incorporated into the 2019 national "China
Brand Day" activities as a distinctive local event of
Shenzhen.

The 4th Shenzhen Brand Week: August-September
2020. Under the theme "Harnessing Brand Power to
Write a New Chapter for the Dual Zones", the Brand
Week paid tribute to 40 years of the Shenzhen Special
Economic Zone through the lens of renowned Shenzhen
brands. It closely aligned with the objectives of high-
quality development, actively fostering an environment
conducive to brand growth and significantly advancing
the role of brands as exemplars in the construction of
the "Dual Zones".
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The 5th Shenzhen Brand Week: May 2021. Under
the theme "Leading the Greater Bay Area: Building a
New Framework", the Brand Week explored the new
opportunities and challenges faced by the integration
and development of brand and innovation in the
context of the new economic era.

The 6th Shenzhen Brand Week: August 2022. With the
theme "Innovation Leading, Brand Empowering, Culture
Founding", the Brand Week assisted entrepreneurs in
identifying industry trends, exploring new directions for
brand development, and providing fresh solutions for
breaking through brand challenges.
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The 7th Shenzhen Brand Week: May 2023. Under the
theme of "Uniting Brand Development Efforts to Foster
High-quality Corporate Growth", the Brand Week
showcased achievements in brand building, encouraged
collaboration and integration across industry brands,
and empowered companies to enhance their brand
development efforts.

The 8th Shenzhen (Greater Bay Area) Brand Week:
May 2024. This year's Brand Week, for the first time,
extended its reach to the Guangdong-Hong Kong-Macao
Greater Bay Area with the theme "Exploring the Infinite
Future of Brands". The event delved into new trends
and concepts in brand development, further advancing
brand building in Shenzhen and the Greater Bay Area to
anew level.



The Nation's First Trade and Exhibition Platform Centered on the Entire Industry Chain Transaction of Brands
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Gazing at the stars, China has achieved significant milestones: the Chinese Lunar Exploration Program, the
\ BeiDou Navigation Satellite System, the Tianwen Mars probe, and the Xihe solar explorer. These achievements

..--""'"_'_:

Accumulated Achievements: More than 10,000 domestic and international brands have been attracted to = have pavedgiieg .for Eringse ast.ronauts 5 ente{r thetriowry spa(':e stat|?n for th_e flrst.tlme. L?oking G e

. ; . i T . . S at the Earth, the nation showcases its remarkable infrastructure with the impressive Chinese bridges, roads,
participate in the event, supporting 1,120 "Shenzhen (Greater Bay Area) Top Brand" like Huawei and Mindray e . i i ) )
. . . . o ) ) '& > vehicles, ports, and networks, all of which serve as a shining national calling card.
in their global market expansion. Among these, 78 companies have ranked within the top three in their g
international niche markets, and 258 have topped domestic niche markets; the initiative has facilitated over 2,000 \ From the emergence of local brands to the trend of China-chic, from Chinese products to Chinese services,
cross-border cooperation projects, driving industry chain transactions to surpass 80 billion yuan. '

and from brand confidence to global brand outreach... Chinese brands have steadily progressed, establishing

themselves prominently on the global stage.
Experience Empowerment: The "Comprehensive Industry Chain Service Model for Global Branding" was

pioneered, distilling six standardized toolkits for international expansion, including ESG compliance and To focus on creating a premier platform for launching new products, selectinj‘?high—end brands, and gathering

digital marketing, providing SMEs with replicable paths to internationalization. Authoritative reports, such as original brands, International Brand Products & Industrial Chains Trade Fdir aims to propel brands onto

the "China 500", have been published, serving as a reference benchmark for local government brand policy the global stage and enhance brand trade. As a major event of Brand Weekj it is dedicated to fostering the

formulation. development of new national brands across various industries, helping Chihese brands gain international
recognition. Driven by technologicalinnovation, it seeks to lead new consumption trends.

Ecological Momentum: The Brand Week initiative is fostering a regular collaboration mechanism with RCEP
member countries and Fortune Global 500 companies, while developing cross-border ecological projects
such as the "Shenzhen-Singapore Digital Trade Corridor". By organizing sub-forums and a series of events,
the initiative aims to advance Shenzhen's branding strategy from isolated breakthroughs to comprehensive,
coordinated development.

Data Witness: This effort has attracted participation from 48 countries and regions around the world, achieving
over 1 billion international media impressions. Over eight years of intensive cultivation, Brand Week has not
only developed a "Greater Bay Area Plan" for brand globalization, but also fortified the strategic foundation for
future development through substantial achievements.
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Since its inception, the FSZI has been actively involved in orchestrating a series of national brand strategy
initiatives with the China Brand Strategy Promotion Committee. Additionally, it has hosted the China Famous
Brand Products Expo and International Forum on Brand Strategy, co-organized with the Shenzhen Municipal
People's Government and the China Brand Strategy Promotion Committee. This has positioned Shenzhen as the

only city in China to consistently promote brand development for over 20 years.

Beginning in 2003, the FSZI has partnered with 25 government agencies, 75 industry associations, 3 research
institutions, 12 professional organizations, and two leading media groups to spearhead the "Shenzhen Top
Brand" cultivation and evaluation program. Over the first twenty-two sessions, a total of 1,120 "Shenzhen Top
Brands" have been recognized, representing just four ten-thousandths of the total number of enterprises in
the city. These brands accounted for 47.97% of the city's total sales, 42.05% of tax contributions, and 32.87% of
exports. Among them, 78 Shenzhen renowned brand enterprises, including Huawei, ranked among the top three
in international market segments; 258 Shenzhen renowned brand enterprises, such as Mindray, held the top
position in domestic market segment shares. Starting in 2023, the scope expanded, evolving into a renowned

brand cultivation and evaluation event in Shenzhen (Greater Bay Area).
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Strategic Importance: National Brand Strategic Vehicle

Mission: The initiative aims to implement the national strategy of the "three transformations” (from "Made in
China" to "Created in China", from "Speed" to "Quality", and from "Products” to "Brands"). It is guided by the
United Nations Industrial Development Organization, the China Federation of Industrial Economics, the China
Council for Industrial Environmental Protection, the China Entry-Exit Inspection and Quarantine Association, the
China Council for Brand Development, and the China Branding Institute, with joint support from the Shenzhen

Municipal Government.

Positioning: Its purpose is to support the new "dual circulation" development pattern and to establish a strategic

pillar for the globalization of Chinese brands.

Brand Reach: A Gathering Gala of International Resources

Global Participation: Political and business leaders of RCEP member countries, World Brand 500 companies,
international authoritative brand valuation agencies (such as Brand Finance and MINAX Global Brand Exchange) will

be invited to deeply participate in the event.

Industry Coverage: The entire industry chain such as smart hardware, digital marketing, and cross-border services

will be synergized to form a closed-loop ecosystem of brands going global.

Industry Depth: Brand Total-factor Trading Hub

Industrial Matrix: The event will focus on 20+ strategic emerging industries, including intelligent manufacturing
(airliner and new energy), consumer electronics (AloT), biomedicine (high-end devices) and fashion industry (duty-

free economy).

Hub value: The event will connect the chain of "technology R&D—research result application—brand operation—

global distribution" to realize efficient allocation of resources worth RMB 1 trillion.
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With brand trade as the core, theme exhibitions will strengthen brand trading, brand going global and brand
consumption; set up eight exhibition zones: City of Brands, World Brands and International Credible Brands, China's
Renowned Consumer Products, China's High-quality Intelligent Manufacturing Products, Fashion Brands, Shenzhen
(Greater Bay Area) Top Brands, Service Brands, and Brand Licensing and Services.

City of Brands: The exhibition focuses on cities implementing the "brand-supported city" strategy, along with
regional brands. It showcases brand-building initiatives and regional brand achievements, featuring a collaborative
display of various local brands and products at the municipal level.

World Brands and International Credible Brands: The exhibition scope: The exhibition highlights World Brand 500
companies, international credible brands recognized at the previous sessions, and various global brands entering
the Chinese market. Exhibitors will showcase their brand development milestones, present products, and promote
brand services.

China's Renowned Consumer Products: The exhibition features the first group of renowned consumer products
recognized by the Ministry of Industry and Information Technology, P. R. China across food, light industry, textiles,
and pharmaceuticals, as well as fast-growing companies and brands in Chinese consumer goods.

China's High-quality Intelligent Manufacturing Products: This exhibition draws leading companies and well-
known brands in airliners, rail transit, construction machinery, new energy vehicles, and smart home appliances.
Special invitations will be extended to enterprises recognized for advanced technology, those that use special and
sophisticated technologies to produce novel and unique products, and single-field champions of the manufacturing
industry.
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Fashion Brands: The exhibition features leading players and brands in fashion clothing, jewelry, eyewear, watches,
cosmetics, crafts, home furnishings, and automobiles. A dedicated area for duty-free goods will also be available.

Shenzhen (Greater Bay Area) Top Brands: This exhibition showcases 1,120 Shenzhen (Greater Bay Area) Top Brands
selected at the previous 22 sessions. Among them, 78 brand enterprises including Huawei rank among the top three in
the international market segments; 258 brand enterprises including Mindray rank first in the Chinese market segment
share. A range of leading companies will display their brand products.

Al (GEX) bR

Al 22 BiTIEFE 1120 D R I (EX) B amhE”
“ER” F18 @ IFIERASHHE = 98
It F258 Pl IYIERAD TS ERE—
BERABIIETmE~ RS R,

Service Brands: The exhibition includes productive service brands from finance, logistics, R&D and design, business
consulting, human resources, energy conservation, and environmental protection, as well as life service brands in
commerce, healthcare, elderly care, childcare, culture, tourism, sports, housekeeping, and restaurants.

Brand Licensing and Services: The exhibition is designed for institutions that own or offer agent services to intellectual
property such as trademarks, brands, and images, as well as well-known brand service providers to create an efficient
matchmaking platform for all categories of intellectual property and the upstream and downstream industrial chains.
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Issue White Paper on Brand Development on the 45th Anniversary of Shenzhen Special Economc Zone

AR B mhEIT T & R

1 o i RIS, RilmEleERigE#Es, g LR RRFN RN SRR

Dib

ZF, BERLL “RI45 F, RINGERE" AER, BEMTEE 45 Mg (EfMakE. MRk, SEGE.
)\ﬁﬂ/}‘H\AJ!DDHE %f’i ?‘1‘;_‘IZ\EL}MH-\ i@r“ﬂ’uuw—tx %l}ﬁf\‘l%&ﬁﬂl‘ga\ E‘J'—'lT‘[:'I:lIJH%\ [?Hl,j\lﬂﬂz?_ """ , &I ?‘T’Egulﬁﬁi £[h

RS 0IHRR, 2025 F (BX) BfifmkEreErr L 18N s FEENIING AR BE “45 FF-45 @hE-45

e

L I op o B [ ===
HIT R RIZ R R SBhE - MR 5 E .

A

RYIEREY R Xt o 45 e

8 WA T3t ﬂll ot
M»ﬂ”,l.?n:r-fl‘ , A e 1 1
i g%

SONER,
WEEN

¥ -
< gl
s 2
YA wn
o JE
2] 4
4 Y
e -
TS . (=
e anres
1& - I h

The White Paper was jointly compiled and released by authoritative institutions, including the Shenzhen
Top Brand Evaluation Committee, the Federation of Shenzhen Industries, the Shenzhen Enterprise Brand
Building Promotion Association, and Forward Intelligence Co., Ltd. Under the theme of "Shenzhen's 45 Years,
Our Brands", the White Paper highlights 45 benchmark brands by industry (finance, aviation, convention and
exhibition, human resources services, intelligent manufacturing, healthcare, technological innovation, fashion,
international brands... ), showcasing the development journey and innovative outcomes of brands from the
Shenzhen Special Economic Zone. At the 2025 Shenzhen (Greater Bay Area) International Brand Products &
Industrial Chains Trade Fair, the White Paper and the "45th Anniversary-45 Brands-45 Figures" list will be

grandly released, to display and trade brandbuilding achievements and brand products.

&% (2025 PE L SR R5EE)

Release China's Top 100 Going-global Brands List 2025
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The China's Top 100 Going-global Brands List is the first of its kind in China that is entirely overseen by a
professional international brand valuation team and, with reference to the indicators of 1S020671, the brand
valuation standard of the International Organization for Standardization, uses data provided by a credible third
party for fair evaluation. It is also the first going-global brands list in China that comprehensively considers

leading brands and emerging brands.
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Solicit Shenzhen (Greater Bay Area) Top Brands and Origin Brands 2 @
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This event aims to enhance the visibility and market share of overseas brands and recognized high-quality
brands from various provinces and cities in the Greater Bay Area. Since 2025, we will solicit origin brands from
Chinese provinces and cities and other parts of the world. After the Shenzhen Top Brand Evaluation Committee
organizes expert review, eligible brands will be awarded the Shenzhen (Greater Bay Area) Top Brand - XX Origin
certificate.

Application conditions:

(I) Legal business qualifications

1. An applicant enterprise must have been registered for more than 5 years (inclusive) in accordance with the
law.

2. An applicant enterprise has not been included in the Abnormal Operation Entities List or the Seriously Illegal
and Dishonest Entities List of the National Enterprise Credit Information Publicity System, and has no major
administrative penalty record in the past three years.

(1) Registered trademarks

1. A valid trademark registration certificate is required for an applicant brand. The registration category should
be related to its main business, and the trademark ownership should be clear and undisputed.

2. The trademark registration certificate shall not be less than 3 years.
(111) High brand awareness
1. An applicant brand must have a high degree of popularity and influence in an industry or region.

2. An applicant brand has won honors from national, provincial and municipal government departments or
national and provincial industry organizations.

(IV) Excellent quality. A product has excellent quality. An enterprise has a complete quality management system
and no quality and safety accidents have occurred in the past three years.

(V) Independent innovation capability. An enterprise has strong independent innovation capability and core
technology with intellectual property rights.

(VI) Industry status. A product has a high market share. An enterprise has led or participated in the formulation
of national, local or industrial standards.

(V) Social responsibilities. An enterprise has actively fulfilled social responsibilities and has a good brand
reputation.

(VIIl) Recommendation by industry organizations. The application requires a letter of recommendation from
local industry organizations (associations, chambers of commerce) at or above the municipal level.

Application review process:

(I) Submission of application: Fill in the application form (annex), and submit relevant supporting materials. (The
deadline for material submission is June 15, 2025).

(1) Preliminary review: Conduct a preliminary review of a company's application materials to determine whether
it meets the conditions.

(1) On-site inspections: Conduct field inspections on sample enterprises that have passed the preliminary
review to verify their information.

(IV) Comprehensive review: Conduct a comprehensive review of applicant enterprises to determine the list of
winners.

(V) On-site display and awarding: Winners have the priority to obtain a booth at the main venue of the Fair,
exhibit and trade brand products, and receive a certificate of certification issued by the Shenzhen Top Brand
Evaluation Committee.
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Hold "What Makes a Brand" Theme Forum Host Launch/Debut Show/Matchmaking/Promotion/Signing Series Z
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Government leaders, well-known scholars, entrepreneurs and chief brand officers will be invited to conduct in-
depth discussions on topics such as brand building, brand going global and consumption upgrading.
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Precise matchmaking meeting: The "rapid three-party matchmaking" of brands-purchasers-investment
institutions will facilitate transactions through closed negotiations.

Brand launch and debut show: A product launch platform will be created to help brands seize market
opportunities.

City promotion meeting: Cooperative local governments will showcase regional brand advantages to attract

investment and boost industrial development.

b N, : z Signing ceremony: Major cooperation projects will be collectively signed to strengthen the synergy effect of a
Q T ‘ brand ecosystem.

W\

P\ Y W\ 'L — == s - e ! : #
: “ A W\ m i'ij .'l /, / G Telling brand stories with music: Well-known musicians and brand companies will be invited to participate in the
= . 1 | J ' com

live interpretation of brand stories.
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Platforms and Global Buyers to Expand Diversified Market Channels
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Deeply Engaged with Leading Enterprises in Various Industrial Chains, Cross-border E-commerce 2 i E

Invitation Channels for Professional Visitors and Buyers: Targeted invitations to 5,000+ domestic and foreign
companies and institutions, including duty-free operators, leading e-commerce companies, high-end
supermarkets, and investment institutions. In addition, through various media communications, targeted
letters and other forms, high-net-worth groups are invited to participate in various display, sales and experience
activities of the Fair.

Government and Public Institutions: representatives of provincial and municipal development and reform/
industry and information technology/market regulation/agriculture/culture and tourism departments,
representatives of national brand cities, foreign affairs agencies, commercial representative offices in China and
investment promotion bureaus of various countries, overseas business associations, etc.

Industry Associations and Chambers of Commerce: The Chinese federation of industry and commerce system,
representatives of the All-China Federation of Industry and Commerce, the Federation of Shenzhen Industries,
the Representative Office in Europe of the Federation of Shenzhen Industries, the Representative Office in Japan
of the Federation of Shenzhen Industries, the Northeast Asia Peace and Economy Association of the Republic
of Korea, as well as Hong Kong, Macao and Taiwan business organizations such as the Federation of Hong Kong
Industries, the Macao Chamber of Commerce, and the Taiwan Federation of Industries.

Key Enterprise Matrix: Hunan International Trade Group, Xiamen ITG Group, Zhejiang International Business
Group, Hubei International Trade Group, Guiyang Modern Capital Group, retail business giants such as Walmart,
Mars, New World, Yintai Group, Swire Group, Wangfujing Group, The Mixc of China Resources, JD.COM, Alibaba,
Suning.com, as well as duty-free operators such as Shenzhen State-owned Duty-free Commodities (Group) Co.,
Ltd., and China Duty Free Group.

International Economic and Trade Network: The Belt and Road Cooperation Organization, the China-ASEAN
Industrial Cooperation and Development Promotion Association, the ASEAN-China Center, the Union of
Myanmar Federation of Chambers of Commerce and Industry, the Thai-Chinese Business Council, the Lao
National Chamber of Commerce and Industry, the Indonesian Chamber of Commerce and Industry, the Malaysia-
China Business Council, the China Overseas Development Association, Far East Consortium International
Limited, Eurasia United International Economic and Cultural Cooperation Center, and PT. Jababeka Tbk.

Professional Service Organizations: brand ecological chain enterprises, intellectual property services, design
services, communication services, accounting services, planning services, consulting services, overseas
commercial institutions, Mitsubishi Corporation (Japan), etc.
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Shenzhen (Greater Bay Area) International Brand Week—May 9-15, 2025
International Brand Products & Industrial Chains Trade Fair—August 27-31, 2025
Move-in and registration—August 27-28, 2025

Exhibition time—August 29-31, 2025

Move-out time—16:00, August 31,2025

(In case of any change, the announcements and notices of the Organizing Committee shall prevail)
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Participation Procedures
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Booking booths: Qualified exhibitors can apply to the Organizing Committee by submitting exhibition
application/conference registration forms. The Organizing Committee will make unified planning for
booths according to the number and area of booths, on a first-come-first-served basis and with priority
given to large areas. The deadline for registration is July 28, 2025.

Signature confirmation: The Organizing Committee entrusts the organizer to sign a confirmation letter with
exhibitors and conference participants. The deadline for conference registration is August 15, 2025.

Submission of materials: Exhibitors or conference representatives shall submit the required materials in
time according to the requirements of the Organizing Committee for preparing the exhibition catalog and
conference manual. The deadline for submission of information is July 28, 2025.

Participation in exhibitions and conferences: According to the Exhibition Guide and Conference Guide, all
shall carry out move-in, register, participate in exhibitions and conferences on time.
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Exhibition and Conference IBIT WeChat Official
Registration Account
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Organizing Committee of Shenzhen (Greater Bay Area) International Brand Products & Industrial Chains Trade Fair

BiE: 0755-86616810. 83213800
Ek£ 18922896035 ZFEEIK 1336006 4519
7EETE 1382357 3358 XURAR 136 0259 9569
FE= 13246628534 E #E 15502019895
BPFE: IBIT_expo@163.com
B/ http://expo.szbrandweek.com

Tel.: 0755-86616810, 83213800
Cao Yongquan: 189 2289 6035; Li Jinbo: 133 6006 4519
Pan Jinhua: 138 2357 3358; Liu Xinxin: 136 0259 9569
Wang Maoyun: 132 4662 8534; Wang Hui: 155 0201 9895
E-mail: IBIT_expo@163.com

Official website: http://expo.szbrandweek.com
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In 2025,

we have witnessed a new era full of opportunities and challenges for Chinese
enterprises to go global.

With the continuous segmentation of the global market and the intensifying
regionalization trend,

for domestic and foreign companies that expect to further explore overseas markets
and expand their presence in the Chinese market,

Shenzhen (Greater Bay Area) International Brand Products & Industrial Chains Trade
Fair provides a two-way communication platform.

We are looking forward to your presence.




